The Somali Diaspora plays a key role in all aspects of Somali life – the economy, humanitarian aid, politics and business. Many of the Somali elite fled abroad due to the civil war so the diaspora contains many of the country’s educated professionals. 

The diaspora is estimated to send $1 billion to Somalia each year which is a mainstay of the economy. 
Apart from their financial input, the diaspora have important ties back home with their clans and political groups and wield much influence on affairs inside Somalia. A number attended Arte and Mbagathi conferences and became MPs. Many of the MPs, and the leaders from the Government and opposition side in the first round of Djibouti talks were, like the Prime Minister, UK passport holders

 Their support is extremely important for the UN and can help to change perceptions.

The largest numbers of Somalis in the West are in UK (London, and other cities) and North America (Toronto, Minneapolis, Columbus Ohio)  with slightly smaller concentrations in the Netherlands, Norway, Denmark, Sweden, Finland and Australia. There are also significant numbers in Kenya, South Africa, Saudi Arabia and they are one of the largest immigrant communities in Dubai
It is very important to let the Diaspora know that we value their contribution, support and input and we want them to be involved and informed. We also need the Diaspora to recognize the work that the UN is doing in Somalia and to inform them that the UN is working inside Somalia for the benefit of the country. 
The media appears to be the key for contacting the Diaspora as they receive much of their information about Somalia from the media in English, Somali and Arabia. The BBC and VOA Somali services are widely listened to. The BBC World Service and Al Jazeera Arabic are among the most watched international television channels. Many Somalis also see the Somali television station Universal Television. Press tv (Iran) and Djibouti television also provide news on Somalia. There are also local television and radio stations and newspapers in Somali for example the National Post in Kenya, a newspaper in Minneapolis and radio station in Australia There are said to be more than 200 websites for news and chat rooms and the UN could usefully contribute to these.
There are also important conferences which bring together parliamentarians, opposition, business etc – in the UK there is the Somali Diaspora Committee. These conferences and other Diaspora activities could be a useful time to promote UN activities.
It would be useful to have more information about the Somalis in the diaspora, where they are and what channels they use to target information in the best possible way.

International audience/media

There are widely differing perceptions of the UN in Somalia within the international community. Within Africa the UN still retains credibility and is often thought to be doing a good job – although in Nairobi this could be undermined by the perception of well paid UN staff in large houses and cars. The most sceptical audiences are probably in the West.

There has been some extremely negative reporting about the UN for example in the Enough project with regards to UNDP. There is a perception that the UN is partial and is supporting the TFG and that it is helping the security services.

The UN needs to get the message across that the UN is impartial. It needs to promote a better understanding of what it does in terms of projects on the ground and the fact that 
it already has staff members in Somalia and is committed to staying there. There needs to be better promotion of what exactly the UN is doing – particularly those agencies where understanding is hazy such as UNDP/UNPOS etc.
For the international media there is no substitution for field trips which need to be organized on a regular basis. Media roundtables in Nairobi can also yield good results. It is important not just to concentrate on the Western media but also the Arabic media.

